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Abstract
The COVID-19 pandemic has brought the live entertain-

ment industry to a near halt. Restrictions such as limits on 
social gatherings and the number of people who can occu-
py spaces like concert venues have led many performance 
artists to rethink the way they connect with their audiences. 
Artists are using methods such as increased social engage-
ment and informal livestreams to maintain and grow their 
fanbase. One outcome of this effort to continue performing 
in spite of pandemic-related strictures has been the endeav-
or to bring the live concert experience directly to fans by 
shifting to a virtual format. However, little is known about 
the determinants of virtual live concert (VLC) satisfaction. 
Given an artist’s lack of control over the environment in 
which an audience engages with their content, each member 
of the audience may have a very different experience when 
attending a VLC, leading to various and disparate overall 
satisfaction.

This study aims to identify which factors affect audience 
satisfaction with VLCs and to measure and rank the im-
portance of each element. A total of 533 participants who 
attended BTS’s Map of the Soul ON:E concert in 2020 
were recruited to examine their VLC satisfaction. The re-
sults of confirmatory factor analysis show that three dimen-
sions—artist, audio quality, and virtual stage appearance—
constituted the concept of VLC satisfaction. Analysis of 
covariance (ANCOVA) also revealed that screen size and 
previous live concert experiences were significant factors 
for VLC satisfaction, but not audio device type. In addition, 

celebrity identity and celebrity attitude were significantly 
and positively related to audiences’ satisfaction with VLC. 
The outcome of this study demonstrates the value of live 
concerts in general as well as the opportunities of VLC spe-
cifically, especially as an alternative and expanded mode of 
audience engagement.
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