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Abstract
The concert ticket industry has experienced a huge boom 

growing from a $1.7 billion (U.S.) industry in 1990 to a 
$7.3 billion (U.S.) industry in 2017. In 2016, over 40 mil-
lion concert tickets were sold in the U.S.; more people are 
attending concerts than ever before. Along with this unprec-
edented growth, the average concert ticket price has risen 
from $25.00 per ticket (1996) to $75.00 (2016). Despite 
the rising cost of concert tickets over the past two decades, 
economic theories suggest concert tickets remain below 
the equilibrium price. Offering tickets below demand price 
opens the door for the secondary ticket market to monetize 
ticket sales by establishing a new equilibrium price point.

 This paper presentation intends to examine factors im-
pacting the determination of equilibrium ticket pricing in 
the US concert industry. It will explore trends in ticket pric-
ing, the numerous factors impacting ticket pricing, aggre-
gate demand and supply’s effect on equilibrium ticket pric-
ing, the role of the secondary ticket market in establishing 
the equilibrium price, and proposed solutions for the pri-
mary ticket marketplace to compete with secondary market 
ticket sales.

Keywords: concert promotion, concert ticket pricing, dy-
namic pricing, touring, secondary tickets, scalping

Editor’s note (April 2019): Terry Tompkins continued to 
pursue research in equilibrium ticket pricing and in April 
2019 published the article “An analysis of ticket pricing in 
the primary and secondary concert marketplace” in the In-
ternational Journal of Music Business Research.
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includes serving as Professor of Music Industry at Millers-
ville University, Saint Joseph’s University, and Drexel Uni-
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kins has been published in the Journal of the Music and En-
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