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 Thursday, March 25, 2010  

8:00 a.m.—5:00 p.m. MEIEA Board Meeting Novecento 

5:00 p.m.— 8:00 p.m. Conference Check-in Westin, Lobby 

6:30 p.m.— 9:30 p.m. Welcome Reception (Sponsored by Limelight) Novecento 

   

 Friday, March 26, 2010  

8:00 a.m.— 4:00 p.m. Conference Check-in Westin, Lobby 

8:00 a.m.— 6:00 p.m. MEIEA Lounge (Sponsored by In Tune Monthly) 
Networking and meeting room for MEIEA members 
Water, coffee & light snacks available 

Segovia 

9:00 a.m.— 9:30 a.m. Welcome Session 

Shelton Berg, Dean, Frost School of Music  

John Kellogg, President, Music & Entertainment Industry Educators Association 

Brittni Liyanage, President, Music & Entertainment Industry Student Association 

Serona Elton, Conference Chairperson, 2010 International MEIEA Conference 

Merrick Ballroom 

9:30 a.m.— 12:00 p.m. Next Steps Expo, Session I Colonnade Foyer 

9:30 a.m.— 6:15 p.m. Silent Auction  
Note: “Lunch with an Executive” items for lunch at the conference close at 11:45 a.m. 

Colonnade Foyer 

9:30 a.m.— 10:30 a.m. 
 
MEIEA 
MEISA 

“Your Music Business Degree and Your Career” 
What your music industry degree is worth in the marketplace, and how to use it to your 
advantage. 

(Moderator) Serona Elton, J.D., Assistant Professor, University of Miami 

Madelene Jean-Baptiste, PHR, Director, Human Resources, The Harry Fox Agency  

Jim Van Hook, Former Dean of the Mike Curb College Of Entertainment And Music 
Business, Belmont University  

Dr. Rich Meitin, Director of Music Industry Studies, Minnesota State, Mankato   

José Tillán, General Manager /Executive Vice-president of MTV Tr3 

Merrick Ballroom 

10:30 a.m.—10:45 a.m. Break  

10:45 a.m.—11:45 a.m. 
 
MEIEA 
MEISA 

“Crucial Topics in Music and the Law” 
A discussion of many of the major issues affecting the income and future of songwriters, 
publishers, artists, and labels in the US and throughout the world.  

(Moderator) Todd Brabec, former Executive Vice President and Director of Worldwide 
Membership, ASCAP  

Rush Hicks, Assistant Professor of Music Business, Belmont University 

David Moser, Associate Professor of Music Business, Belmont University 

John Simson, Executive Director, SoundExchange 

Merrick Ballroom 

11:45 a.m.—12:00 p.m. Break  

12:00 p.m.– 1:00 p.m.  MEIEA and MEISA Lunch (Sponsored by SoundExchange) 
Guest Speaker:  John Simson, Executive Director, SoundExchange 
Music provided by the Frost School of Music Stamps Jazz Quintet,                                          
           Chuck Bergeron, Director 

Westin Rotunda 

1:00 p.m.—1:15 p.m. Break  

Conference Schedule 
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1:00 p.m.—5:00 p.m. Next Steps Expo, Session II Colonnade Foyer 

1:15 p.m.—2:15 p.m. 
 
MEISA 

“Marketing Music Products in the Online and Offline Worlds” 
Marketing strategies and tactics used in the music products industry. 

(Moderator) Julia Berg, Director of Marketing and Communications, Frost School of 
Music, University of Miami 

Greg Billings, Owner/President, Piano Gallery, Inc. 

Derrick Floyd, Account Manager, Florida Region, Guitar Center Pro 

Rudy Sarzo, Bassist extraordinaire 

Merrick Ballroom 

1:15 p.m.—2:15 p.m. 
 
MEIEA 

“Mixing It Up: Cross-disciplinary Degrees” 
How music industry degree programs are being integrated with other disciplines. 

(Moderator) Jim Progris, Program Director, Arts Presenting, University of Miami 

Wesley Bulla, Dean and Associate Professor, Mike Curb College of Entertainment and 
Music Business, Belmont University 

Bruce Burch, Administrative Dir, Music Business Program, University of Georgia 

Keith Hatschek, Music Management Program Director, University of the Pacific 

Rey Sanchez, Chair, Music Media and Industry Department, University of Miami 

Colonnade Ballroom 

MEIEA 
 
1:15 p.m.—1:45 p.m. 
 
 
 
1:45 p.m.—2:15 p.m. 

Presentation of Academic Papers I 
(Moderator) Dave Tough, Assistant Professor, Belmont University 
“Fair Use and the Parody of Jiminy Cricket’s Worldview” 

Rush Hicks, Assistant Professor of Music Business, Belmont University 

Robert Garfrerick, Chair, Department of Entertainment Industry; Professor of Music, 
The University of North Alabama 
“Sounding the Bell: Issues in Drafting Termination Notices for Recapturing Copyrights” 

Stan Soocher, Associate Professor of Music & Entertainment Industry Studies, Univer-
sity of Colorado Denver 

Gables Salon 

2:15 p.m.—2:30 p.m. Break  

2:30 p.m.—3:30 p.m. 
MEIEA and MEISA 

Keynote Session:  Phil Ramone & Pharrell Williams 
 

Merrick Ballroom 

3:30 p.m.—3:45 p.m. Break  

3:45 p.m.—4:45 p.m. 
 
MEISA 

“The Big Event: How to Market a Concert, Tour, or Festival” 
How to plan and execute an effective marketing plan for a concert, tour, or festival. 

(Moderator) Javier Sanchez,  National Entertainment Director , US Road Sports and 
Entertainment Group 

Martin Atkins, author and entrepreneur 

Andrew Goldberg, VP, Marketing, Adrienne Arsht Center for the Performing Arts 

Luis Sanabria, founder SHOCK Entertainment 

Rick Wheeler, Co-Director, Florida Music Festival 

Merrick Ballroom 

3:45 p.m.—4:45 p.m. 
 
MEIEA 

“Faculty Credentials and Tenure Roundtable” 
Roundtable discussion on faculty credentials and preparing for tenure. 

(Co-Facilitator) Wesley Bulla, Ph.D., Dean and Associate Professor, Mike Curb College 
of  

(Co-Facilitator) Robert Garfrerick, Chair, Department of Entertainment Industry; Pro-
fessor of Music, The University of North Alabama 

Colonnade Ballroom 

MEIEA 
 
3:45 p.m.—4:15 p.m. 
 
 
4:15 p.m.—4:45 p.m. 

Presentation of Academic Papers II 
(Moderator) Kim Wangler, Dir. of Music Industry Studies, Appalachian State University 
“The Devaluation of Mechanicals” 

Peter Alhadeff, Professor, Berklee College of Music 

Caz McChrystal, Managing Partner, Creative Legal Collective 
“Is The Long Tail Really Wagging?” 

Stephen Marcone, Director of Music Management Programs, Professor of Music, The 
William Paterson University of New Jersey 

Gables Salon 

4:45 p.m.—5:00 p.m. Break  



10 

 
5:00 p.m.—6:00 p.m. 
 
MEISA 

“Topic Briefings” (Each Topic Briefing is 10 minutes long) 

(Moderator) Andrea Johnson, Assistant Professor, Berklee College of Music 

“Working As A College Marketing Rep” - Frank DeCicco, Senior Director of College 
Marketing, Sony Music Entertainment 

“How to License Music” - Olga Cardona, Director Administration & Marketing, Uni-
versal Music Publishing Group 

“Music Media” - Irwin Kornfeld, CEO, InTune Partners 

“Career Options for the Entertainment Attorney” - David Bercuson, J.D., Entertain-
ment Attorney 

Merrick Ballroom 

5:00 p.m.—6:00 p.m. 
 
MEIEA 

“Teaching Artist Management” 
How to best prepare your students for a career in artist management. 

(Moderator) Chris Palmer, Dir. Of Music Business, Murray State University, and man-
ager of group Take 6 

Tere Batista, Artist Manager with THe SPARK Artist Management 

Steven Marcone, Director of Music Management Programs, Professor of Music, The 
William Paterson University of New Jersey 

Melanie Masterson, Artist Manager, Eleven:11 Entertainment, Inc. 

Colonnade Ballroom 

MEIEA 
 
5:00 p.m.—5:30 p.m. 
 
 
5:30 p.m.—6:00 p.m. 

Presentation of Academic Papers III 
(Moderator) Kim Wangler, Dir. of Music Industry Studies, Appalachian State University 
“The Russian Recording Industry: Lessons for the United States Recording Industry” 

Stephanie R. Taylor, Assistant Professor of Music Business, Middle Tennessee State 
University, Department of Recording Industry 
“Understanding the Anatomy of a Personal Music Brand in the 21st Century” 

Ray Sylvester, Senior Lecturer, Buckinghamshire New University 

Gables Salon 

6:15 p.m. Silent Auction Concludes—Winners Announced  

6:00 p.m.—8:00 p.m. Dinner Break  

8:00 p.m.—11:00 p.m. MEISA Showcase (Sponsored by SESAC)  

MEISA acts from around the country perform 

UVA 

7:00 p.m.—11:00 p.m. 
 

MEIEA Faculty Jam (Sponsored by SESAC) 

Faculty members from around the country come together                                                              
for an un-rehearsed jam session 

7:00 PM - MEIEA Faculty Songwriter’s Round 

9:00 PM - MEIEA Faculty Jam Session  

Books & Books 

Get your MEISA or MEIEA lapel pin  

Only $5 while supplies last  
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  Saturday, March 27, 2010  

8:00 a.m.—10:00 a.m. Buses pick up in front of the Westin 
Buses pick up in front of the Courtyard Marriott 

Westin 
Courtyard Marriott 

8:00 a.m.— 11:00 a.m. Conference Check-in Gusman Lobby 

8:00 a.m.— 4:30 p.m. MEIEA Lounge (Sponsored by In Tune Monthly) 
Networking and meeting room for MEIEA members  
Water, coffee & light snacks available 

Rosemarin Lounge 

9:00 a.m.— 10:00 a.m. 
 
MEISA 
MEIEA 

“Finding Opportunities in the New Music Economy” 
A discussion of recent industry trends, how to discover gaps in the marketplace, testing 
your idea’s feasibility, putting a plan to your idea, and funding options. 

(Moderator) Peter Spellman, Director of the Career Development Center at Berklee Col-
lege of Music 

Susan Amat, Founding Executive Director, Launch Pad, University of Miami 

Melissa Krinzman, Managing Director of Venture Architects LLC 

Seth Schachner, VP, Digital Business—Latin Region, Sony Music Entertainment 

Gusman Hall 

MEIEA 
 
9:00 a.m.—9:30 a.m. 
 
 
9:30 a.m.—10:00 a.m. 

Presentation of Academic Papers IV 
(Moderator) Dave Tough, Assistant Professor, Belmont University 
“The Importance of Understanding What Consumers Want to See in an Ad-Supported Mu-
sic Download Service” 

Ainslie Harris, The Robert Gordon University 
“The Impact of Late Night Television Musical Performances on the Sale of Recorded Mu-
sic” 

Terry Tompkins, Assistant Professor, Drexel University 

Fillmore Hall 

10:00 a.m.—10:15 a.m. Break  

10:15 a.m.—11:15 a.m. 
 
MEISA 
MEIEA 

“Get a deal with a Record Label or Music Publisher vs. DIY” 
A realistic discussion about what a record label and music publisher can do for you and what 
you can do for yourself. 

(Moderator) Don Gorder, Chair and founder of the Music Business/Management Depart-
ment at Berklee College of Music  

Phil Antoniades, Co-founder and President, Nimbit 

Julio Bagué, General Manager of Peer International Corporation of Puerto Rico, and Crea-
tive Director of peermusic’s Miami office. 

John Echeverria, Executive Vice-president of Operations for Latin America of Universal 
Music Group International 

Tom Silverman, Tommy Boy founder and CEO 

Peter Wells, Co-founder, TuneCore 

Gusman Hall 

10:15 a.m.—11:15 a.m. 
 
MEIEA 

“Out of the Box Thinking Inside the Classroom” 
Innovative approaches to take in the classroom. 

(Moderator) Theo Papadopoulos, Director, Educational Development Unit, Victoria Uni-
versity 

Rebecca Chappell, Director of Music Business Studies at Anderson University 

Carole Knisley, Faculty Artist-In-Residence, York College of Pennsylvania 

Steve Roitstein, Associate Professor of Music Business at Miami Dade College 

Clarke Hall 

10:15 a.m.—11:15 a.m. 
 
MEISA 
MEIEA 

“Sound For Picture & Film Scoring in the New Millennium” 
A discussion of how technology has shaped the way music is created for, and used in, televi-
sion and film. 

(Moderator) Thomas Haines, Associate Professor, College-Conservatory of Music at the 
University of Cincinnati 

Raul Murciano, Lecturer and Program Director, Media Writing/Production 

Alejandro Sánchez-Samper, Assistant Director of Commercial Music, Florida Atlantic Uni-
versity 

Michael Zager, Dorothy F. Schmidt Eminent Scholar in the Performing Arts and Professor 
of Music, Florida Atlantic University 

Weeks Studio 
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 10:15 a.m.—11:15 a.m. 
 
MEISA 

“The Art & Business of Songwriting” (Sponsored by BMI) 
An in-depth look at the creation of a great song and the business of protecting                                     
and exploiting it. 

(Moderator) Cris Zalles, songwriter and musician 

Ivan Alvarez, Founder and Principal, CdA Group 

Bruce Birch, Administrative Dir, Music Business Program, University of Georgia 

Jacob Jeffries, songwriter and musician 

Jessica Roffe, Director of writer/publisher relations for the Latin division for BMI 

Broby Hall 

10:15 a.m.—11:15 a.m. 
 
MEISA 
MEIEA 

“Student Run Music Company Roundtable” 
Roundtable discussion for student leaders and faculty advisors of what is working and how to 
overcome shared challenges. 

(Facilitator) Kim Wangler, Director of Music Industry Studies, Appalachian State University; 
Faculty Advisor for Split Rail Records  

Music Library 
Classroom 

MEIEA 
 
10:15 a.m.—10:45 a.m. 
 
 
10:45 a.m.—11:15 a.m. 

Presentation of Academic Papers V 
(Moderator) Bruce Ronkin, Interim Dean of the College of Arts and Sciences, and Professor of 
Music, at Northeastern University.  
“Developing a Consensus-Driven, Core Competency Model to Shape Future Audio Engineer-
ing Technology Curriculum: A Web-Based Modified Delphi Study” 

David Tough, Assistant Professor, Belmont University 
“Learning That is Greater Than the Sum of Its Parts:  Efforts to Build and Sustain an Integra-
tive Learning Model in Music Management” 

David Chase, Assistant Dean, University of the Pacific Conservatory of Music 

Keith Hatschek, Director, Music Management Program, University of the Pacific Conserva-
tory of Music 

Fillmore Hall 

11:15 a.m.—11:30 a.m. Break  

11:30 a.m.—12:30 p.m. 
MEIEA and MEISA 

Keynote Session:  Jon Potter, Former Executive Director, DiMA Gusman Hall 

12:30 p.m.—12:45 p.m. Travel Break  

12:45 p.m.—2:15 p.m. MEIEA Lunch (Sponsored by BMI) 
MEIEA General Meeting 
Music provided by the Frost School of Music Frost Jazz Sextet, Doug Bickel, Director 

Hurricane 100 
Room 

12:45 p.m.—2:15 p.m. MEISA Lunch (Sponsored by BMI) 
MEISA General Meeting 
Music provided by the Frost School of Music R&B Ensemble, Chuck Bergeron, Director 

Field House 

2:15 p.m.—2:30 p.m. Travel Break  

2:30 p.m.—3:30 p.m. 
 
MEISA 
MEIEA 

“The Internal Workings of a Music Publisher” 
A detailed look at the different positions with a music publisher. 

(Moderator) John Redmond, Lecturer, University of Miami  

Olga Cardona, Director Administration & Marketing, Universal Music Publishing Group 

Kenny Cordova, Vice President of Creative, Universal Music Publishing Group 

Eddie Perdomo, Creative Director, Sony/ATV Music Publishing  

Aileen Soto, Mechanical & Synch Licensing, EMI Music Publishing Latin American Division  

Gusman Hall 

2:30 p.m.—3:30 p.m. 
 
MEISA 
MEIEA 

“Make New Friends While Keeping the Old: Climbing the Social Ladder Without Alienating 
Your Audience” 
A discussion about the ways to have a blast with social media as you create movements, not 
campaigns, that will build not only your audience, but your relationship with them. 

(Moderator) Taylor Vick, eMarketing Manager, Naxos of America, Inc. 

Janet Hagan, E-commerce Marketing Manager at Naxos of America, Inc. 

Tony Groticelli, President, TOGA Entertainment 

Katherine Stimson, Production services / music licensing division at Suman Entertainment 
Group 

Fran Vincent, author and founder / president of Retro Island Productions, Inc 

Clarke Hall 
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 2:30 p.m.—3:30 p.m. 
 
MEISA 
MEIEA 

“Audio Production Advice from the Experts” 
Recording, Mixing, and Mastering tips from experienced engineers and producers. 

(Moderator) Will Pirkle, Visiting Assistant Professor of Music Engineering, University of 
Miami 

Matt Pierson, Producer and Musician 

Joe Abbati, Lecturer, Music Engineering, University of Miami 

Eddie Montilla, Producer, Songwriter and Musician 

Weeks Studio 

2:30 p.m.—3:30 p.m. 
 
MEIEA 

“Web 2.0 Technologies and Music Industry Education” 
How to effectively implement Web 2.0 online teaching technologies. 

(Moderator) Nathan Adam, former Associate Chair, current Online professor, Middle Ten-
nessee State University  

Amy Macy, Associate Professor, Middle Tennessee State University 

Peter Alhadeff, Professor, Berklee College of Music 

Broby Hall 

2:30 p.m.—3:30 p.m. 
 
MEIEA 

“MEISA Faculty Advisors Roundtable” 
Roundtable discussion about issues facing faculty advisors. 

(Facilitator) Ava Lawrence, Assistant Professor, Northeastern University & Director of Stu-
dent Relations for MEIEA 

Music Library 
Classroom 

2:30 p.m.—3:30 p.m. 
 
MEISA 
 

“MEISA Chapter Presidents Roundtable” 
Roundtable discussion about ways to grow your chapter. 

(Facilitator) Brittni Liyanage, President, Music & Entertainment Industry Student Associa-
tion 

Volpe 101 

MEIEA 
 
2:30 p.m.—3:00 p.m. 
 
 
3:00 p.m.—3:30 p.m. 

Presentation of Academic Papers VI 
(Moderator) Bruce Ronkin 
“Forging the New Music Entrepreneur” 

Alejandro Sánchez-Samper, Assistant Director of Commercial Music, Florida Atlantic Uni-
versity 
“An Experimental Course Sequence Integrating Music Business, Audio, and Performance” 

Dick Weissman, Associate Prof. (UCD), Adjunct Prof. (PCC), University of Colorado at Den-
ver, Portland Community College 

Fillmore Hall 

3:30 p.m.—3:45 p.m. Break  

3:45 p.m.—4:15 p.m. 
 
MEIEA 

“The Book Deal” 
Writing a book - from concept to publication. 

(Co-moderator) Dick Weissman, Associate Prof. (UCD), Adjunct Prof. (PCC), University of 
Colorado at Denver, Portland Community College 

(Co-moderator) Richard Carlin, Executive Editor for College Music Texts, Pearson/Prentice 
Hall 

Clarke Hall 

3:45 p.m.—4:15 p.m. 
 
MEISA 

“Networking 101: Do’s and Don’ts” 
Learn what to do and what not do when networking in the music industry. 

(Moderator) Storm Gloor, Assistant Professor & Area Head of the Music Business program, 
University of Colorado-Denver. 

Broby Hall 

2:30 p.m.—3:30 p.m. 
 
MEIEA / MEISA 

“Bringing the Industry To You: Online Internships” 
How an online internship works, and what the advantages and disadvantages of doing one 
are. 

(Co-moderator) Timothy Channel, Director of the Music Business Program at Radford Uni-
versity in Radford Virginia.   

(Co-moderator) Taylor Vick, eMarketing Manager, Naxos of America, Inc 

Music Library 
Classroom 

3:45 p.m.—4:15 p.m. 
 
MEIEA / MEISA 

“Up Close & Personal with Rudy Sarzo: The Life of a Freelancer” 
Famed bassist, Rudy Sarzo, talks about the different aspects of his career as a freelance musi-
cian and more. 

Fillmore Hall 
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3:45 p.m.—4:15 p.m. 
 
MEIEA / MEISA 

“The Music Business Journal - A Student Run Enterprise” 
Find out about Berklee's MBJ and its new and free website. This specialized and periodically 
updated research tool has over one hundred informative articles about the current state of 
the music industry, and  continues to grow (visit www.thembj.org).   Faculty Advisor Peter 
Alhadeff discusses The MBJ, and looks forward to submissions by all MEISA students and 
MEIEA faculty.  

(Facilitator ) Peter Alhadeff, Professor, Berklee College of Music 

Volpe 101 

4:15 p.m.—4:30 p.m. Break  

4:30 p.m.—6:30 p.m. 
 
MEISA 
MEIEA 

Master Class with Tom Jackson  
Sponsored by the Bruce Hornsby Contemporary American Music Program  
at the Frost School of Music 
 
"Live Music Producing Session: The Cure for the Common Stage Show" 
Making a great record is one thing; captivating and engaging an audience from the stage - a 
whole different thing! Live Music Producer Tom Jackson takes a "guinea pig" band through a 
rehearsal, transforming them before your eyes. Tom teaches his Live Music Methods to ma-
jor artists such as Taylor Swift and Jars of Clay, as well as to indie artists just starting out. If 
you want to find out the most effective, most immediate way to make more fans and boost 
your merch sales, don't miss out on this session! 

Gusman Hall 

5:30 p.m.—9:30 p.m. MEIEA Board Meeting  Law School Lounge 

6:30 p.m.—8:00 p.m. Buses pick up in front Gusman Hall, going to the Westin and Courtyard Marriott Gusman Hall 

8:00 p.m.—12:00 a.m. Cat 5 Music Publishing / ‘Cane Records “Songwriter’s Soirée” Books & Books 

8:00 p.m.—2:00 a.m. Buses begin leaving for Coconut Grove and South Beach 

Inquire when picking up or buying your ticket regarding pick-up and drop-off times 

Last minute bus ticket sales at table in Westin lobby 

Westin 
Courtyard Marriott 


